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Getto Know us

I We're the Cancer Foundation in Al- Ahsa| TAFAUL|We worK to

educate the community and educate it about cancer And
provide programs, activities and services to patients and their

parents to mitigate the effects of the disease
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1To be a global model in promoting cancer prevention

And providing integrated services to patients .
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IWe are committed to promoting cancer prevention and

reducing its spread, And provide integrated services to
patients in private and transparency through quality initiatives

and effective community partnership.
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Values

IThe strategic plan was adopted to become a governing

principles to which all members of the Association are
committed in all circumstances and in all external and internal
dealings. And no one is allowed to do anything contrary to its
rules, no matter what the reasons The Association is

committed to publishing it and highlighting it on its websites

and bulletins whenever possible.
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@ Privacy Quality dagall

@ Active partnership [eltdFeYINeES[TTTH|
@ Innovation JIsuM|

Commitment
and transparenc
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@ Privacy
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B Achieving overall quality, institutional
excellence and innovation
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I Computing processes and media production
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I Achieving financial sustainability
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l Contribute to promoting prevention and raising community
awareness of cancer
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B Cancer Patients' Security
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0 Contributing to organizing and empowering volunteering
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B Investigate the trusted educated organization
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The achievements of the association from its founding until 2021
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Program management and volunteering programs and activities

jilj 114756 g Udp=0 81 dugegill ydjleall B
g Awareness exhibitions 81 exhibitions and 114756
visitor
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B visitors 4 Early detection campaigns
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B Delivery of medicines and medical supplies to home
care patients for 1730

€pilo 51 palu gpill dloa
B blood donation initiatives 51 donors
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I cold-free winters 64 beneficiaries
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B Thanks Children of crisis 3500 champion
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Bl You sponsored us and today we take care of you
200 beneficiaries
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B Sterilization of mosques 20 mosques
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Together for
a conscious community

>>450 beneficiaries

36 volunteers
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CORONA VIRUS AWARENESS CAMPAIGNS
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COVID19- wareness
campaign

>>4080 beneficiaries

40 volunteers
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Awareness campaign
your eyes are enough

>>2200 beneficiaries

14 volunteers
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Beneficiary management services and programs
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Number of registered patients

————
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atoiua 1151 20 133 1730 34
therapy Transport Domestic maid Alternatives delivery of medicines therapy
1151 beneficiary 20 beneficiary 133 1730 beneficiary 34 beneficiary
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VISItS_ Tea —_— computers Patient —_— Empowerment of the
sessions Patient visits (for Students) Healthcare Card labour market
1249 beneficiaries | | 28 Visit ] \ 24 computers ) \  661beneficiaries . 51 beneficiaries
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Training My good gift Trip School bag Umrah Journey Scholarships
Scholarships - for Students 7 trip 57 participant
\  S3scholarship ;| 4 beneficiaries T 3 24 bags \ 312 beneficiaries ; .
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Overseas Parties

21 beneficiaries
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